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| getting a /)[ub/l business oﬁ‘ the g’cound isn't the

, has beena labox of love from our mexchandise
| | department. Jhe many changes we have gone

BEHIND THE SCENE

S WITH

SEGA’S MERCHANDISE DIVISION

By: Laurie Jezuit, Sales 8 Marketing Manager

opeat Gperator d"cien.ds,

Welcome to Volume 1 of our fiest Ppisney /)lu.A/z catalog!
Burx goal is to not only bring you the best qualit#

licensed ,olu.a/r. in the industry, but to ,atodu.ce a

fun book to look at and shop from every quartet.

easiest thing in the world to do, but it cextainly

through over the yea'ts have made ub dttonger,

and for those of you who have been with us

since the vety beginning, we thank you for growing
with us. gFox those of you new to doing business
with ou department, welcome aboaxd! We hope
to At'cengt/zen. our xelationship with you and help
make you’ business successful in any way we can.

d /uoug/lout the book, we ve put in "f'zoduction. Notes A
inan eﬁ‘o’tt to share the backstory with you on why
cextain Atyleb were introduced ox created.

Qn future issues, we want to featu.'ce /)/mtoA of you

great Sega Yfo Catcher set-ups, ab well as quotes
fzom. you, the operator, on pleces that did Patticu.la‘r.@

well for you. dhis way, we can all leaen from
each other. Drop usa line!

JFeom all of us at 8ega, thank you for your business,
._and happy shopping!

PRODUCTION NOTES...on Japanese Mickey

Slmllgr to the "Flavor of the Month " stor
a series evolved with Mickey and Minnie Y
Fravel!ng to other parts of the world
including Japan, Mexico, Africa, and I’rela d
A funny pr(_Jduction note: when t’he first e
sa.mple arrived, we were dismayed to see that
:\:/_Ilckey had no toes! The shoes kind of just
hlt 0;1 his feeF s_omehow. Luckily, the situation
as been rectified with a little clever
s_tltchmg, and you'll find his feet are j
fine inside your cases. Just
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5. Different Characters
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this new plush line. Something fun to note
as well..two © f the colors will be "common”
in each case...the other two will be "rare”
only by placing an order will you find out

which is which! Every other month, Mickey Bad :
and his pals will "Want To Be" something new, aT T
SIZE: KEY CHAIN

from firefighters to football players. PRI
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